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Traditional crafts, whether for utilitarian or artistic purposes, represent a very valuable form of cultural expression, a “capital of self-confidence” which is especially important for the developing countries. Re-emphasizing the value of handmade works is also important for many developed countries where the quality of life is often threatened by excessive industrial standardisation. Craftspeople do not simply conserve the cultural heritage but also enrich and adapt this heritage for contemporary needs of societies.
We believe that tourism, which brings individuals and human communities into contact, and through them cultures and civilizations, has an important role to play in facilitating dialogue among cultures. Tourism also has the capacity to assist the world’s inhabitants to live better together and thereby contribute to the construction of peace in the minds of men and women, to paraphrase the Constitution of UNESCO.

Preserving cultural and natural heritage, to bring within reach of all, making cultures and civilizations better known, improving daily living conditions and reducing poverty, is what gives meaning to the sustainability of tourism development.

The social and cultural impacts of tourism on host countries were thus first examined by the international community at the World Bank-UNESCO Seminar for policy-makers held in Washington in December 1976. Since then, the tourism industry has developed at a fantastic rate while increasing importance has been given to the cultural dimension of development. Side by side with the shift from “mass tourism” to cultural or eco-tourism, we have observed the growing concern for the promotion of the non-physical cultural heritage and the protection of cultural diversity as illustrated by the recent adoption of two international Conventions, the 1st Convention is for the protection of the intangible heritage adopted by the UNESCO General Conference in 2003 and the 2nd is the “Convention for the Promotion of the Diversity of Cultural Expressions” in 2005.
At the beginning of the 21st century, the tourist industry is regarded as the biggest in the world whereas the creative industries including crafts and design, are one of the fastest growing.

The interaction between tourist industries and creative industries including crafts and design have so far been viewed too often in a conflicting and simplistic way. The frequent charge that tourism contributes to a degeneration of crafts appears to be an exaggeration. Even though curio production, “airport art”, are stimulated by tourist demand, it must be pointed out that a transformation of traditional forms often accompanies this development but does not necessarily lead to degeneration.

Moreover, the discussion on crafts and tourism should not be confined to those objects which tourists themselves buy to take away. There may also be opportunities for the production of crafts for use, both by local populations and in the hotels, restaurants and recreation facilities visited by tourists.

Provided tourist comfort is safeguarded, these crafts make unusual and decorative furnishing for tourist rooms. Together with craft-based manufacturing that conforms to local styles and traditions, they can help create an atmosphere which will educate the tourist and give an appreciation of local culture. After all, craft products have always been made primarily for use: pots for cooking, tables to eat on, rugs to walk on or blankets to sleep under.
Tourism development requires innovative “products”, developed in ways which do not compromise the cultural integrity of the host communities and which maximise social, economic and environmental benefits. Harnessing the cultural creativity of communities is a significant strategy in encouraging greater participation in the tourism development process and can assist in spreading the benefits of tourism throughout society.
Since all sorts of crafts are now available on all markets, as a direct result of globalization, tourists are looking for original authentic items and their place of origin. Hence the need for a greater distinction in tourist purchases between gifts without authenticity to be given away (t-shirts, coffee mugs, key chain) and souvenir items which help to recall a trip over and over again. They are looking for something to see, taste, experience and take home with them. They want “souvenirs” that reflect the essence of the place they have visited. Craftspeople are uniquely suited to provide that essence if and when they are supported by a national craft development policy.

Craftspeople still lack the deserved support whether for their skills upgrading and product adaptation or for the promotion and protection of their works. This is due, to a large extent, to the absence of data on the direct and induced effects of the craft sector on the national economy, namely through direct sales to tourists. Secondly, there is an absence of coordination and cooperation between the ministries/departments in charge of crafts and tourism.
There is therefore an urgent need to develop and illustrate cross-cutting links between these two sectors both in quantitative and qualitative terms.

Some qualitative experiments in crafts promotion for tourists 

The innovative experiments carried out worldwide for the qualitative development of crafts are either rare or not sufficiently known. These identified can be grouped in 3 main categories:
· Crafts itineraries: the Tourism Department can put at the disposal of all visitors a map inviting them to follow the “Crafts Routes” with an indication of the categories of crafts available at each stop. The map could also includes on its reverse side the names and complete addresses of craftsperson’s by categories 

· Artisans at work: an innovative concept to develop the links between crafts and cultural tourist. The artisan’s workshop is the focal point and is accompanied by areas for the interpretation of the production. These areas are designed to explain to visitors of all ages both the techniques and the production process, so enabling them to compare the traditional product with the contemporary vision. 

· Heritage crafts: efforts should be made to attract visitors to Museum shops where both replicas of historical works and contemporary crafts can be purchased, 


 As for quantitative reference for decision makers, the need for data collection to demonstrate the economic and social importance of crafts has been often expressed and repeated over the years. 

UNESCO took the following initiatives as a follow-up of several symposium’s recommendations:
· Dissemination in 2001 of a test questionnaire on “Data necessary to improve the importance for the national economies of crafts purchases by tourists”. The questionnaire called for data to be collected in collaboration with the various Ministries/Departments concerned: crafts, tourism, trade, economic affairs, social affairs, etc…

· Organization in January 2002 in Fez (Morocco) of an International Workshop concerning data collection on “Crafts and Tourism”. The participants from the 5 geographical regions agreed on a standard questionnaire to serve as a basis for an index of average daily expenses for crafts per tourist. The aggregate results of such a survey should lead to the regular publication of a global UNESCO Crafts/Tourism Index.

· Request to all Member States to fill this standard questionnaire in 2002-2003 through surveys at the departure points of tourists, especially in airports.


The replies received were insufficient (from 21 countries only out of 189) and often incomplete. Still, some useful conclusions can be drawn:

Among these interesting conclusions, the following three can be highlighted:

1. Sales to tourists can equal or even exceed craft exports
2. Both the direct and indirect effects of crafts on the national economy should be taken into account (which is not the case up to now). Beyond the figures of craft sales and craftspeople involved, the following have to be accounted: (a) all those who participate in preparing the raw materials and equipment necessary for the production; (b) all those who transport and store craft items and (c) all those who sell crafts, in wholesale and retail shops
3. Collected data can serve as a decision-making tool for crafts organizers: detailed information on the length of stay of tourists and the categories of craft products purchased by order of preference allows us (a) to better examine how to increase tourists’ crafts-related spending; (b) to determine in which area action should be taken in order to ensure this increase (product adaptation, marketing, promotion, etc.). More broadly speaking, the statistics gathered are essentials for policy makers when determining the priority areas for funding. The aggregate figures on the number of crafts employed and the total income derived from tourists and domestic buyers can, indeed, be impressive.

THE UNESCO SEAL OF EXCELLENCE

In order for both countries and craftspeople to benefit from the market potential offered by tourism, a coherent policy for the promotion of creativity and innovation is required. This policy implies a broad approach integrating the training components, promotional activities and the adaptation of crafts products to the ever changing needs of consumers.

One negative effect of globalization is the proliferation of typical craftworks which are being mass-produced in other countries, with other materials and finishes. This weakens or destroys the image of the original product, with the consequent drop in price and loss of cultural identity. It is therefore indispensable to design distinctive systems whereby the value of the craft product is closely connected with the concepts of geographical origin, authenticity and exclusiveness.

In this connection, the UNESCO SEAL of Excellence has been recently established to support small craft businesses and creative craftspeople in the global market, encourage innovation and training and develop links between crafts and tourism. 
The SEAL serves as a quality-control mechanism and as a marketing device that guarantees the quality of handmade, traditional and innovative craft products from the region. The SEAL is therefore not an award given for the most outstanding piece, but a “stamp of approval” which certifies that a handicraft product or product line meets the highest standards of quality and has been produced with careful regard to cultural authenticity and environmental conservation. The products belongs to six categories: home decorations, garments, accessories, jewellery, giftware and toys; and are made from materials such as natural fibres, wood, metal, stone and ceramics.

To receive the SEAL, products must not only be of high quality but also combine traditional skills with innovation in material, form and design – thereby encouraging the continuation of traditional skills but in creative ways so as to be marketable in the contemporary world.

An international panel of experts, annually judge submissions on the basis of the following six strict criteria, ALL of which must be met by those products to be certified with the SEAL:

· Quality Craftsmanship –This can be attested by the use of quality materials, a high standard of the technique used or the special attention to manufacturing details;

· Traditional skills and innovation – This can be exemplified by a well achieved blend between traditional and contemporary or the innovative use of colour,  designs and patterns in the production of the craft product;

· Cultural identity and traditional aesthetics – This can be exemplified by a well achieved combination of a particular technique with local/traditional designs or a successful application of a traditional crafting technique;

· Respect for the environment – This may be exemplified through the use of natural dyes, natural fibres, recycled materials and production processes that are environmentally friendly;

· Marketability – This may be related to  the functionality of product, the safe use for potential buyers and a balanced price-quality relationship;

· Social responsibility - The producer must affirm that no labour law was violated and no individual or group exploited unfairly at any stage in the production.

CONCLUSION

UNESCO’s policy and programme is based on the two pillars – tradition and modernity – and on a global approach to the impact of the Crafts Sector in national development. It is, indeed, vital to recognize, protect and promote the dual role of crafts: in its blending of past traditional know-how and modern creativity, in its economic and socio-cultural impact. Let us not forget that tradition today is good innovation of yesterday.

For crafts to achieve its full potential with regard to tourism, a concerted, coherent and complementary approach is indispensable. While the various public and private institutions, organizations and agencies involved can and should play individual roles in the development process, it is important to link their activities in a comprehensive programme attuned to changing needs.
In tourism, we can recognize the importance of culture as a resource which, with prudent and thoughtful management, can be utilised in strategies to alleviate poverty and prejudice and form the basis of meaningful inter-cultural dialogue.
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